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HAFAR, SEGLAR EPA GALUVERKEFNI?

Erlendir fjarfestar og islensk ferdapjonusta

Arnar Gudmundsson, verkefnastjori
erlendar fjarfestingar, islandsstofu




Islandsstofa

Island sem ...

afangastadur ferdalanga
upprunaland voru og pjonustu
fjarfestingakostur

MEGINSVID

STODSVID

A= ISLANDSSTOFA

~

= PROMOTE ICELAND

STJORN

l

FRAMKVEMDASTIORI —>  VEFIR 0G UTGAFA

!

FERDAPJONUSTA

MATNES IDNADUR

PJONUSTA

ERLENDAR

SJAVARUTVEGUR
LANDBUNADUR

SKAPANDI
GREINAR

FJARFESTINGAR

FREDSLA 0G RADGJOF

VIDBURDIR




Aherslur taka
miod af stefnu

Pingsalyktun um
nyfjarfestingu 2015
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Verkefni sem byggja a styrkleikum
Islands og sérstdéou

Auka fjolbreytni og afleidda innlenda
starfsemi

Yta undir voxt alpjodlega
samkeppnishaefs pekkingarionadar

Beita nyjustu og bestu faanlegu taekni
og umhverfisviomioum

Skapa innlendan virdisauka og
margféldunarahrif

Skili sem mestum virdisauka og innleidi
nyja pekkingu
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Ferdapjonusta og erlendar fjarfestingar

Fylgst med proun greinarinnar Timabeert ad hefja adgerdir
Skyrsla PKF 2013 um uppbyggingu Fjoldi fyrirspurna
Stefnumotun og framtléarsyn __n Verkefni farin af stad

aod skyrast
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Government, City of Reykjavik, Icelandair,
Promote Iceland and 80 tourism companies

Insplre fans of Ioeland to tell ~~
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| WILL TAKE PHOTOS TO DIE FOR,
WITHOUT DYING FOR THEM.
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'Number of Internatlonal V|5|tors 1.767.726
ear growth to Iceland 2010-2016
~International Visitors (4} }i'.f
- Rooms in hotels and /}@’ J:,/
~_guesthouses Voo 1.261.938
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540.824
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SOURCE: ICELANDIC TOURIST BOARD/STATICE .~
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25%
REFUNDABLE

The reimbursement scheme offered in Iceland is simple and
A efficient. Reimbursements are offered on costs incurred in
'7{0:4'; T Iceland for film and TV production. Producers can apply for
| reimbursements from the State Treasury of 25% of the costs
incurred in the production of films and television programs.
As Iceland is a member of the EEA, films and television

programs made in Iceland receive European content status
and ran thiis he released in Fiirone withnit affectine anv

MARION DAKERS the value of its national identity. traditionally 8.4 per cent of GDP The island introduced an

....................................................................... Iceland has the fastest-growmg dominant fishing last year compared “Icelandic pledge” for tourists this

ICELAND'S dramatic landscape “brand” in the world, with its value _ sector,” said David " to less than four summer, in the hope of

gives Game of Thrones its wintry rising 83 per cent in a year to $26bn  Haigh, chief e *  per cent in 2009, discouraging visitors from littering,

backdrop, and the country has seen  (£19.8bn), and this looks set to enjoy  executive of the according to poor parking and photoshoots near

volcanic political feuds that echo “unrivalled growth” in the coming consuitancy. ' official data. volcanoes.

the popular television series. ‘ years, according to Brand Finance. Icelandic tourism - The UK kept its spot as the fifth
But the island’s reputation as a “The country’s tourism industry has boomed since Winter is coming, most valuable national brand,

real-life Westeros has been credited  is booming and expanding its share  the financial % alongwith1.8m which grew four per cent to an

in a new study for almost doubling  of GDP at the expense of the crisis, generating touristsayear  estimated $3.1 trillion.

FISE100A 7,522.87 +14.88 FTSE 2504 °20,166.54 +78.03 DOWY 22,773.67 -1.12 NASDAOA 6,590.18 +4.82 £/5 v 1.309 -0. 003 £/€v 1115-0.005 €/$4 1173 +0.003



Fjoldi fyrirspurna

Verkefni i vinnslu '/ ' Erlendarfyrirspurnir

Marriott Ec
Carpenter & Company bygg
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Parfir ferdapjonustunnar og
afangastadarins Islands

.

SNED Sjalfoaerni




Hafar

Seglar

Galuverkefni

OOOOOOOOOOOOOO

Fjoldi ferdamanna a sveedinu forsenda
Sja teekifeeri i hlutdeild af markadnum

Skapa afangastad i sjalfu sér
Stadurinn sjalfur eda frambod pjonustu

Hrifning af islandi er drifkrafturinn
Tilbdin i ahaettu og samstarf



Hafar
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Alpjodlegar kedjur / vorumerki i gistingu
Fjarfestar i hotelbyggingum

Aherslan enn & sérstoku vorumerkin —
,boutique” stilinn

Hvernig fellur pessi proun ad
afangastadnum Islandi?



Seglar
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Gjarnan tengt spa og wellness
Natturufegurd, jardvarmi
Upplifanir og afpreying i nagrenni
Sterk tenging vio hid stadbundna



Galuverkefni
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Ahugi i kjolfar Islandsferda

bekking & rekstri/fjarfestingum

Fioldi gesta/ardsemi ekki drifkrafturinn
Til i 6trodnar slodir

Elta drauminn

Til i samstarf

Mikil porf fyrir samstarf vid
atvinnuprounarfélog



Samhengi vid markhépa Islands?
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Lifsgladi heimsborgarinn Sjalfstedi landkonnudurinn Makindalegi menningarvitinn
The Fun-loving Globetrotter The Independent Explorer The Cultural Comfort Seeker
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Naestu skref - aukin samvinna

Hafa ahrif a prounina Leidir til ad nalgast fjarfesta
Hafa frumkveedi Leidir til ad nalgast rekstraradila
Pétt samstarf vid sveedi Leidir til ad nalgast radgjafa

Skilgreina parfir og teekifeeri Ahuginn er til stadar nina
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SAMSTARF EYKUR SLAGKRAFT!



